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Status of Gender Equality in India

Mrs. Babita Nagdev & Mrs. Salochna Nagdev

Department of Commerce, The South Indian Association’s
The S.I.A. College of Higher Education
Accredited B+ by NAAC
Dombivli Gymkhana Road, Dombivli (East)

Abstract

Itis anundeniable fact that in our country inequitable attitudes towards males and females
have existed for ages. These discriminatory attitudes affect the development of both males
and females. No doubt the Indian constitution has granted men and women equal rights, but
gender disparities continue to live and rule. Indian society has always been the hub of this
discrimination, making women its victim. The nation where women are considered Goddesses
the same Nation leaves a stain of atrocities and inequality. It is a sad truth of society. With
this background, the present paper attempts to understand the status of gender equality in
India by considering the available literature. The paper is based on secondary data obtained
from government publications and reports, news articles, and research articles. The paper
also utilizes empirical data and descriptive methods. The paper concludes that gender equality
can be achieved only when both men and women share equal power, financial independence,
and equal access to jobs and education. Gender equality in India is the need of the hour for

the overall development of society.
Key words : Gender equality, Sustainable Development, Women empowerment, Human

Rights, India

Introduction:
Gender can be defined as the difference in economic, social, cultural, values, and

opportunities provided to males and females in India. Being male or female js not just a
matter of physical differences, but it also describes the difference in expectations from family,
society, and at the workplace. So, we can say that gender differs from sex, it is more of social

and cultural differences rather than biological differences.

Objectives of the Paper: e :
1. To know about the status of gender equality inIndia.

2. To understand the need for gender equality in India. -
3. To evaluate the causes of gender inequality in India.

i Sateaachee 32 ISSN 2348-8425 - 439
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Need for Gender Equality in India:

Gender equality in India required cqual
opportunities. Equal participation in cconomic
the behavior and needs of both genders cqually, Gender cquality in Indj
participation of men and women in all spheres of life be Misnion di
life. To have a peaceful and sustainable world bringing gender ¢
well as a fundamental human righ. '

access of both

. gender to resources and
and social (¢

cisinn-making and respecting
4 means equal
al, professional, or social
quality is a foundation as

InIndia bringing gender cquality is
neutrality and equity, In India, Ge
very much important in re
is to build a society where women and men h
i all walks of life. Gender cquality can be
power and influence. Men and women
freedom, equal

agoal, this goal can be
nder equality is linked to sust
alizing human rights. The m

achieved by practicing gender
ainable development which is
ain concern of bringing gender equality
ave the same opportunities, justice, and duties
achieved when men and women share equal

are equal if they have equal opportunities, financial

access to education and job. Gender equality enabled women to decide for
themselves, their Spouses, and for their families.

Status of Gender Equality in India:

In India, there is the highest levet of sex discrimination at birth. 918 girls for 1000 boys
ratio as per the 2011 census has urged the Indian government to take action in the movement
of Beti Bachao, Beti Padhao program to ensure the survival, safety, and education of the girl
child. Beti Bachao program against female foeticide. To educate the girl child large- scale
awareness is needed. The female welfare services across all districts and states shall ensure
Gender equality in India.

As we all know how deeply Gender inequality is rooted in an Indian culture that it has
become normalized. The concept of Gender Inequality is not only there in the lower sections
of society, it is also seen in the upper-middle class. Gender inequality is experienced by the

women at every stage of life. Women pregnant with boys are getting better prenatal care as
compared to Women pregnant with girl child.

Causes of Gender Inequality

In the Country like India where gender inequality has been witnessed for centuries,
attaining gender equality is not at all easy. A girl child is always considered a burden on the
family not only in rural parts of India-, but even in urban societies. The heinous crimes of
female feticide and infanticide prove how brutal the world could be to women.

Most women in our country are still struggling to enjoy the rights and opportunities

provided to them by our Indian constitution which give equal rights and privileges for both
male and female.

There are several factors responsible for gender disparity in India like our old and outdated
traditional system, lack of literacy, household responsibilities, lack of awareness, low mobility,
lack of confidence, male stereotypes, so on.

There are numerous causes of gender inequality in India, such as:

Illiteracy -Even after 75 years of Inde
denied the opportunity to learn bec
society needs to change its views a

pendence still, girls in many parts of India are
ause of the regressive thought process of society.
nd understand the importance of educating girls.

-September, 2023
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Ol?ly a W.C”‘(.‘dl‘lClecd women will make sure that other family members speciall
children in family get good education. ’
Patriarchal Sctup

Bec?use of patriarchal setup of Indian Society in lots of houses men predominate the
faml.ly and social life. They are the decision makers, while women have less or no
say in decision making. No doubt cducation and urbanization is changing this
situation, but still there is long way to get this situation changed permancntly.

Poverty
In India still vast majority of people live below poverty line and poverty is onc

factor contributing to gender inequality. Poor families prefer to send their male child
to school, where as girls are deprived of education. Also because of poverty familics
get their daughters at a very young age, resulting in deprival of equal rights.
Women’s Lack of Awareness

The Indian culture and social norms which states that women should be obedient to
men, are the reason for lack of awareness of women about their rights and privileges,
which ultimately contributes towards the gender inequality. It is really very difficult
to remove these complications and raise awareness of women about their rights so

that they can also demand for equality.

Social Practices, Beliefs, and Customs
male child. Male

Many families not only in rural areas but also in urban areas prefer
child is valued more than the girls in terms of economic, political, and religious
considerations. In poor families male child is considered as bread earners while in

business communities’ male child is considered as successors. All these social
practices also deprived the women of gender equality.

Child Marriage

In many places in India
years of age. This is because o
marriages result into early pregn
cither themselves or their unborn kids. All this will result into impact on their physic

and mental health.

girls are forced to get married even before they turn to be 18
f conservative thought process of society. Early

ancies in women who aré still not able to care for
al

Suggestions:
aware of gender discrimination and try to eliminate them

1.

Indian society needs to be

as far as possible. _—
The society and authorities must take responsibility to start the measures to provide
ding financial resources, natural resources and ownership

2.
equal rights to women regar :
over land and property through the various laws.

3. There should be equal participation of women in alt forms of decision making be it
political, economic, or social. |

4. Society should try to eliminate all harmful practices, such as child, early and forced
marriage-, and female feticide.

Conclusion: o i

5. To conclude that gender equality is a need of the hour. Gender equality is needed so
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that we can live in a safe and equal society, everyone should have equal access 10 power,
th dignity, respect, and

l'c.sourccs, and opportunitics and all gender need to be treated wi h
fairness. Gender equality helps to stop violence against women and girls. Tt is essential ‘for
<ic0|10|11ic prosperity. Societies that consider women and men as equal are safer and hefllthler.
For providing equal fundamental rights and benefits to all genders, gender equality is need

of the hour.
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B | - A,ffstf\;d:n‘ching on favourite snacks has bcﬁcn seen g
Indians arc traditionally icod oving iy tal grand mother’s house and cating ), Shagy,
different age groups. Memories of childhood sp(zn mber. Hosvevers with, mary of us li\/ing A cmé:
prepared by her js somcething one would lmic l(‘) rcmc,. er- Il pleasires seem 1o be 3 distany e
due to work and also staying away from family these sma p itdl AlEth s of'availahim lfdm.
Women duc to their work do not find time to make thc:sc QCdeucsra y W.a fk;r iRy nes f_o)’ 'tdvcv,
us with the choice to byv them from the stores. Globahsat_mn hffs ngc . >: due 1o the pen. r’m'du of
business and one such business is ¢ business. E-business in India is !:’fo.wméf, iy W,Z‘"LLFMI”’” of
internet and growing technology and ease of access to th‘c'samc. Pcnclra'tlon‘;) in _U‘l’? | 1th Lllcr bang
width, introduction of smart phones providing accessibility to 'thc online S.]O.PP”?Z"SWPOF% ‘ by loy,
price has been some contributing factors for the growth of e-b.u..s'mess. E-b‘usmcss Cdtcfs to the CUS‘()mer
need for convenicnce, variety, ease of purchase, etc. In addition, c-bUSJpCSS models focus op Varicg
product categories haye cmerged and one such emerging business model is food aggregators f()cusrglmg
on sclling home made products such as snacks. pickles, papads, masalas to cater to the COnSl'lm(j‘rs, This
study would focus on such food aggregator snack business to understand their funcllonmg and
acceptance. The data has been collected from secondary sources. The conclusion of the study is that the
e business formats are cmerging and there is a demand from the consumers for hygienic and homemade
products. The marketers need to focus on content on social media platform as well as customer reviews
and increasing the Jikes organically for thejr Pages to increase thejr credibility and Customer base,

"l(;nz

Key Words: Food aggregator, Globalisation, Snack business, Social media marketing.

Introduction
The Indian bysiness Segment witnesse( growth aft
telecom sector (Gupta 2018). The online business Ségment in [nd

the low penetration of internet and mobile phone technologies, also started growing due 1o Jow-cost

intcrnet services" and pocket friendly sman phones (Singh 2019). | addition increasing disposable

sumer attityde towards spending has resulted in

( : . enetratj i / '
many.busmesses coming up onljpe. Customers generally I())rder fol(c))l:i (;)t;f”:/tiesrirt]iitghfhsepsz,;itswg {)0;
- Conventj i i i
aggregator business mode| (N. Thamaraise]van et. al, 2 ntloneaigzrzzzto(;fwdel]lc\; e;y . ref;g lac;cd a\r“glltl}11
: 4 Ould charge a fixed m
'Y of the jtem. The focus of the model

s 2018, Online buyers in India has

/(Lai, 2015 Ot 4: 2016). The
e ¢ tobe o co —=12; Ostdick, :
2018). This has opened up OPportunities fo entreprengﬁrsnd IS billion USS$ is €Xpected tn oraw (K antoti
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[furtht“'”‘o“‘ ml.mn migratic 1:‘. ”d« l:!‘\k meome tamilies, lack of time, inerease in disposable
1 e are some o « actors that o _ : \ :
id habit are some 1 tactors that consumers prefer to shop online tor tood tems

st cOV X
ed in newel models ol ccommeree businesses emerging i the market in addition o {ood
Ly { ¢ O 1O

omes

e < result - | | \
T . Q s eND ‘] N ST .

[his study explores the emerging model of e-business i.e. food apereeators selling

ﬂ”-snf.' pusiness:
£ :};'und masalas.
il
gand Objectives |
4 e o study alms 10 understand food aggregator business especially those who are
arketine snacks and }1}f1snlns. This l‘f‘s been achieved with ll;c help of l‘n\i\\\\\ i;\‘!,?‘ \\\v‘i\-\:\i\ \: ¢ who arc
M ro know the different types of snack aggrepators. g
To investigate the business model of the snack aggrepgators
To understand the functioning of snack z\g‘él-ounl;;\'s \
To study the marketing strategies adopted by the snack aggregators

Research Methods

The present study is based on the data collected from secondary sources viz. websites, social
media handies. lesefnch ﬂ'ltlclcs and publications were referred to in view of getting information on tood
ators and their business models.

aggreg

Discussion
Migration
People migrate to cities in search for jobs leaving behind their families. In the
to adapt to the city lifestyle at the same time they miss their home. Fond memories of home are usually
signified through food. Due to the hectic lifestyle, they look fora reliable home delivery service that can
serve authentic home style food (Seema Laddha,2019). Though there are many restaurants that ofter
home delivery but when it comes (o masalas, pickles or snacks still there is a need for home-based
products. The lifestyle changes make it difficult for the consumers o take ime out 1o Visit stores and
shop (Euromonitor,ZOlS). Consumer prefer to shop online because it saves time and brings down the
efforts as they need not have to travel (Punj.2012). Consumers look tor convenience, case of ordering,
home delivery and these are offered by the online food aggregator portals (Kimes, 2011)

process, they tend

fe

Lifestyle Changes _ . :
Urban Indian families have double income carners but at the same time do not have tme
spend with family members and they look for readily available snacks, masalas, pickles ete. at

many women working they spend most of their time at w ork place

affordable prices. In addition, with . . ]
and travelling to and from work to home. As women are working they also would like to spend part ot

their income in buying these ready made items in order to overcome the guilt of not being able to
prepare the same for their family. (N Thamaraiselvan et. al. 2019)

Emergl’?}gleTgnig:lging technology has pavc_d way for many online busincssg coming up to cater to the

s requirements: One such business 1s the food aggregator business and cspecially these

onsumes s % 1y ecting small home chefs and small businesses dealing with pickles, papads, masalas

2g%1regat?(gszrifhc?;£ of the customers who are in need for it and are unable to spare time to prepare the
nd snac

ith native flavours have generated great demand and good response from the

1 w
reparations " .
SAME: Theselgo\sever the consumers stay across the country or beyond the geographical boundaries and
- 2 e 5 o . .
NS EIz: e unable to get the same locally. These aggregators have brought the native food items
ivery as well.

therefore, they ar
s

he con umer through their websites and offer the case of selection and faster del
closer to th€
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al restaurants or selje;. |
3 i s and loca ang g
Food Aggregator s are the mediators between ulsu'nncl,‘ “‘,quilc or Smartphone applicatioy the, |
o i tomer support through & S8 * ['\:/Ll' apps are that in ¢, |
ili e i oV ol > > « . ( ¥ [§) .
facilitate orders and provide cus D ators and food d(..l y" ps are that in cay -
e dificrence Defiicen Hosd SET-C st their menu in their platform en il y doliwn

; - rs to li ailable thr S ITE \

aggregator they allow the restaurants or Sel,]em]ﬁl the order and are Il\/‘llldl)'lbl llll'“)“gh \\Lllmllu O Sy
or 1 g e delivery partners . : service ol delivery on behgir ¢

b l;?ent'phciie::]eas a fooydpdelivef}’ apps provide the sci better control over thejy .cuxlﬂl e

on w ave bette Stomer.

phone applica hi ilitates the restaurant or sellers to hfl\/(. iy s Tliey o ey

restaurants/sellers. This facilitates t the flip side to this that unless they haye betie,

. . ggregators bu e et

and reduce the commission paid to chaD%ferf; An ecommerce (¢ commerce) and delivery PP ca |,
. : . o00d or . ; . e tingd Tl

blar-ld image, they cannot attract "AO t up a custom app by paying monthly subscription. Tlege appy
availed by smaller stores and they can set up ¢ )

: s integration etc. (Jonahfeldman, 202¢
come with features such as digital payment processing, POS integration ctc. (Jon:

Food Aggregator Platforms:

Sweet Karam Coffece- ) e v chefe ,
Sweet Karam Coffee is an online food aggregator website that connects home chefs and Small

home brands to the customers. They believe in offering home-made ('F]ICHC]CS l()r th? cu,.smlmcrs mlul the
products include sweets, snacks, papads, cookies, brownies, spreads, jams, squzl..shc.s L[L 'SW.CH I.\ur:un
Coffee was started in 2012 by Mr. Venkatakrishnan to supply sweets angl savories dll{l“g Diwali. In
week’s time he sold 450 kg and then started a catering venture called Bhojanam supplying to the hoyses
in Triplicane, Chennai. Initially they used Facebook for reaching out to the customers and then oy
Instagram. Later, they went online with their website SweetKaramCoffee.in which serves authentic
sweets, snacks and other items in home made taste. The entreprencur realized that there was a need for
hygienic and homemade food with traditional flavours at the click of a button. This paved way for the
venture. They offer all south Indian delicacies prepared by the local women. They have collaborated
with ladies and small home brands to prepare these delicacies and offer them the platform to market
through their website. The brand has received good response not only from the customers from Chennai
but pan India as well as customers from overseas. They have ventured into bakery items in addition to
South Indian items owing to the demand. They have also included vegan and gluten free snacks and
sweets, instant breakfast mixes, healthy porridge mixes and farm fresh organic grocery sourced directly

from producers.

Tredy Foods
Tredy foods was started in August 2016 and is an-ccommerce division of A-to-Z global

Intermediate Services Private Limited. They offer traditional, natjve and unique snacks. sweets and
masalas that are available from different parts of the country. They are web-based food 'u; ’,,<é(,v,(of who
connects small homemade brands with the consumers, Tredy foods also sells kitcl;ct;lé 'lc)‘)li'lnCcS
kitchen-wares, cookware in addition to snacks. They deliver to consumers across Indija e |

INaMinute India
INaMinute provides curated assortment of local produycts, Their products includ the famous
brands from across India. They work in collaboration With producers jn sourcinn th : ]Ll'?‘:n’md
involve women entrepreneurs and small businesses. They provide direct emplo mfnt tg lsu‘prl) :t/})l;C'l
and create opportunities for local communities such as farmers, home entrepreneu);s local Otdﬂ s elc
to supply directly to customers through the platform. They provide Sweets, § e, pfo‘, gy ,
produce, seasonal fruits etc. ’ <% Snacks, Masalas, loca
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' iP“""i'vam ift in cooking fl -
R ajpunnyam means & cooking flavoursome food. The website offers home mad
¥ - : me ol
- kles and masala pOWdf!_rS 2_md delicacies fl om Ker E.lla. They work in collaboration with | i
pic jo not use any amﬁc.:lal or synthet}c ingredients. The homemade food does m;?me makers
and "~ tives and the ingredients are handpicked, sun dried and machine ground in hygienic \Sax ry zny
> way and to

sery .
reintain authentic taste and aroma
ma .

Peﬂikadal, e . : .
pettikadal 18 synonymous with the corner shop which one must have enjoyed during tl
he

ChildhOOd- The websit_e offers prodqct range that includes snacks, edible oils, daily staples, honey and
Jther spices. They bru}g in the dellcac1gs that are specific to certain towns of Tamil Naéu from the
makers themselves. This site also works in collaboration with small food manufacturers or brands from
small towns- They cater to the customers both in India and abroad as well.

Marketing strategies adopted by these food aggregators include:

A user-friendly website that offers complete details about the offerings

Social media promotions using Facebook, Instagram and other platforms

Blogs highlighting the products and business model

Press releases by the entreprencurs

Sponsored advertisements in online platforms

Paid promotion in social media platform

Reviews by customers and response 10 consumer queries on the social media

Building followers, social mentions, likes for the posts €tc.

Page Likes and Followers:
All the above-mentioned food aggregators utilise social media platform like facebook where

they regularly post content and the page is liked and followed. Higher the page likes it is considered that
the aggregator is more popular among the consumers. Fig 1 indicates

s O
o5 » e
2 2
LR
1 12 Pettikatat (=]
o
&
gi
o 1.3
3 .' #
» e
|
' 7 1 o I PRNR =R L i G P ow o€ - % - - o

Fig 1: Facebook page likes for Pettikadai
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Content Marketing
Similarly, af] these aggregators
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Fig 6: Content on Tredy Foods sharing about an cvent sponsorship
Findings

The food aggregators have brought the consumers closer to their native products. In addition,
they are providing opportunity for small home-based manufacturers {o reach 1o customers in faraway
markets. These businesses not only provide opportunities but there is also Stiff competition with many
players entering in this segment offering similar products. Therefore, these businesses should focus on
the product categories that they are dealing with. The market for these product categories Is vast as
consumers from within as well as outside India look for quality food items that are home made. Good
quality, taste, reasonable price, home delivery and payment options arc some of the features that
consumer look for while selecting these platforms, Also, reviews from other customers a5 well as the

number of likes for their page is also a criterion for choosing the platform,

Suggestions
These businesses need to focus O

consumers. Also, follow up with the buyers _ ¢ ‘
platforms to increase organic as well as paid likes 18 important. Content marketing, sd o
optimization as well as regular campaign are some of the marketing strategies, they should considet

increase the visitors. In the longer ruf, they need 10 identify a loyal consumer fgl\owmg uan 115‘:%001“\1?;
;h‘)“ld extend the product mix as well as diversify into new segments may help It sustainoliit
usiness.

n logistics to ensure timely supply and delivery 10 th.c

for reviews and promoting the pages on social mct_ha
carch engine
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Abstract
I'I”d”(\' - lhl' I’l-()('g"\,\ U’ ‘”'I'("l_L'”'},' ,””‘/\ or "“/”"’/ (Hltl /'“”I”.L' ,/“-,” {0 lse in ”h‘ m“’
. . "yt ' » . . . . , : §
productive wav. Financial market plays YRy important role in ensuring that the capital iy routed
the most cricient manner. India /'ciny « J.'\'u/n/v/'n_x: ccononn had been w HNessig constant ('h‘u,m.\ and

this change is also Witnessed in the policies relating 1o the financial marker From 3 stock ex hanges ;,

India in the pre (”(/"']u'mﬂ'lh't‘ period [ HHIH/HI\' Stock /'.'\‘(‘/I(lll.g'(‘ (1877), .-”l/ll('(l(l/hh/A\'Im'./\ [1’_\(')“1,1,.‘.

(1894) and Calcutta Stock Exchange (1908) 1o 5% Sluok exchanges as of 2022. With the [””Mlm.““”;r
Various struments in and around the cconomy, it becomes casier for even a common may 1,
participare in the economic developmeny of the country. In the meantime ensuring that the common
mans economy s also improved i, the introduction of instruments such as mutual funds gy
svsrematic J.IH.("\'IIH(‘HI/)/(lll‘\- (SIPs), it has become INJ\\[’,)/('/”)' even the [((UHHN (O Invest in /[,Uﬁ,““‘,\‘,,“,;
markel,

This studv is 1o stucv, the impact on financial inclhision in the o onomy, with reference 1o changes in the
financial market in India, The studv owill include the data published in various open sources such as
websites, newspapers and magazines.

* Introduction:
Financial inclusion - “The process of ensuring access to financial services and timely and
adequate credit where needed by vulnerable groups such as weaker sections and low income groups at
an affordable cost™ - Committee headed by Dr. C. Rangarajan.

India is a country with a wide range of diversity not only in terms of geographic differences. but
also in terms of pcoplc'and facilities available to them. The impact of hringipg ﬁnancin! inclusion, a
way of bringing everyone especially the weaker seetion closer tow ;u-d-s th? banking system i undg:ﬂiublt
and which is quite evident, when the news that l_ndm has become thc’ Sth !a‘rgcst L.‘COHCII\)’.. surp:}ssmg the
United Kingdom itself is an herculean task ;}chlc\'cd b:\‘ the country. z‘\l‘lu‘ lht’ m‘tr_o‘ducnnn of the New
Economic Policy of 1991, a variety of initiatives were introduced in the country which has played o ven

important role in developing the economy.

The Financial market was always considered to be a topgh‘ . *"‘(rl ':‘;':‘0‘ ;::n:f::etlzgns ll‘ seems that
the steps and initiatives taken are now bccoming L‘ﬂt:‘C!l'\'C._ .flo,r _‘%ll;\rul;"f“d by ma}r)ket :tn"t:? !hc‘ I:Ighl
amount of knowledge needs to be imparted. Various initiatives ;llt.f(l fd‘ia sl lnsumncz Ra,(urb st

serve Bank of India (RBI), Securities and l:.\ch;'mgc‘Bo;m 0 l iS5 D l ! Lglllalm.r_\
anR})Scnlc t Authority of India (IRDAI), Pension Fund Regulatory and Developmeny Authorigy
and Developmen \ ] ' \
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Financial Markets Financial
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he rieht struments needs . made . .
L i 7 s ¢ the common men and women of all age group. Even
4 lpman has a bank account zlnd.ulso has access to credit. which has ensured financial inclusion in the
sountry. 0 [h&“ n‘\c;lntlme‘ richt instruments in the financial market such as Mutual Funds have also
onsured the retail investors™ share in cash market turnover increase from 39% in 2019 to 45% in 2020, it

hows that the financially included people are also having an access to become the investors in the Dalal

Street

«  Objectives
The objective of this study to understand the following:
. Toknow the steps taken to bring change in the financial Market
«  To study the impact of capital market on financial inclusion
.« To study the involvement of middle and lower income group in the Financial Market
. To understand the between Financial Education. Financial Market. Financial Instruments
and Financial Inclusion go hand in hand

. Research Methodology

The subject being vast and with limited time, the study involves secondary data collected from
rews articles. websites, research papers, journals and also various authorities/government websites.

. Literature Review

The Reserve Bank of India had constructed a composite Financial Inclusion Index (Fl-Index) to
capture the extent of financial inclusion across the country, in consultation with the concerned
stakeholders including the Government and published it in August 2021 for the FY ending March 2021,
Index for the year ending March 2022 has since been prepared. The value of FI Index for March 2022
stands at 36.4 vis-a-vis 53.9 in March 2021, with growth witnessed across all the sub-indices. |
In 2014 the
program aimed at providing a bank account
accounts for India’s households since

covernment launched Pradhan Mantri Jan-Dhan Yojana, a
for every household. The program generated a record 443 million

its August 2014 launch through to early January 2022. 2

eninms oo

The retail investors’ share in cash market turnover increase from 39% in 2019 to 45% in 2020. 3

The Reserve Bank of India had constructed a composite Financial Inclusion Index (Fl-Index) to capturs

the extent of financial inclusion across the country, in consultation with the concerned stakeholder:
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The data for the ranking taken [rom the l(ll ) from surveys ol more than 150,000 adulyg n ul\ N by
. ] : 1allu : B i oy
the_World Bank in partnership \\_nh,(l_:__l.l_. 5014 and 79.88 in 2017 I Iy
countries. India in the year 2011 35.23, 53,14 1in =
56.4 vis-a-vis 53.9 in March 202 ...
T “F . for March 2022 stands at 56.4 vis-a-vi » Wil £
I'he value of FI Index for March 2022 O
witnessed across all the sub-indices. 4 e 7
T everal schemes in order o increase fmanciy| el
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The government of India has also implemented several »
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i oti Beema, Atal Pension
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such as, Pradhan Mantri Jan Dhan Yojana, Jiy :
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RBI had issued guidelines on the financial literacy Centres (FLC ) on n :luncl 'l'(”‘j .I.(.“. selling yy, [l ¢
It was advised that the rural branches of scheduled commercial banks .slm‘u ( In(',IL.IM‘.‘ Lt“(\‘l'lﬁ lhm%
conduct of outdoor Financial Literacy Camps at least once a month. /\ccmdllngl.\: l7l(\~ FLC hiy begy
Set up as at end of March 2013. A total of 2.2 million people had been cducated throug), AW,

: . s T arch 2013. s
camps / choupals, seminars and lectures during April 2012 to March 2013. s

The stock market development can positively aflect the economic growth nn'l_\/ 1.I the stock marke i
cfficient. An efficient stock market provides correct signals for resource allocation in the stock Markeg
Stock market development and economic growth in India in post-liberalisation perio - Rameg,

Devi
. Analysis:
Savings Deposits with Commercial Banks (in crores)
L Indian Banks l Foreign Banks Total
| 1990-91] 19542 | 959 50501
[ 2021-22 | 5594034 | 87.284 5681318

Source: Form " Return submitied bv banks section 42(2) of RBI

It can be seen that the saving deposits of the people in the banking system from 1990-91. has increased
. 2 o SO AN Amilar was, v e = g SR83N

from Rs. 49,542 o Rs. 5.59.4034, similar way, the foreign banks deposits have also increased (o Rs

87.284.
Payment System Indicators (in crores)

2017-18
L — — %o change
| 109832 8415900 75.63%
[_BHIM Aadhar Cara | 78 e
77.37%

Source: Reserve Banjk of India
It is evident from the above fah. ; :
payment systems, tho chang. - Iht‘\‘u\mhlc thal,. With the introduction of new techniques and dig
and Bhim P ’ | & = ceonomy, witly regards to digital pav b § : Roth UF
and Bhim Payment have been yged EXtensively, (botly increased | s7abpayment is increasing.
SOy more thay 750, in just 4 years.

ital
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o F. Key findings
yarious initiatives and steps are taken by the Government

vl oach is slow but very effeCFive »aswell as regulatory bodies
The numbers show the changes In the economy
without Financial Education, F1'na|1c1al Inclusion is not possible, because unless
seneral public under_stands, the mvestment in the fin

;:\hich the true meaning of financial inclusion m

and until
ancial market is not possible and without
ay not be achieved.

G. Suggestions:

Most of the initiatives in educating the people are not accessible to general public, sometimes it
o not even known to them, Hence a proper channel should be used to direct these information 1o

is

them. . . A i some more

Simplified instruments such as mutual funds are attracting the common man, \‘1 é;“j‘\L[ \&f:-
C truments are brought in to the capital as well as money market, it would definitely helpful for

instru

economy. .
cople as well as the omy , .

Eﬁth S \\'?th instruments, accessibility to the common man should also be looked upon. which
. Along W ’ L. .

will help the oeneral people to participate in investment.

H. Conclusign: . o
i my like India, Financial inclusion is a lopg journey. Various ini 1 o have
B e e are also very attractive, and which has helped tl‘xe c_ounn). as. \ u) \
en inroduced anc e responfjes d planned steps are helping the country to maintamn an m'cxemi{}t.?h
il S[O'w  fcicomine? n?an is able to participate and invest in the ﬂnm}cml markets. 1‘&11
ik eﬂsurm% e (;: ?11:\21 ionnstruments in the market, the Country is surely going to be benetited.
the introduction of more an
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GWOT ANALYSIS OF E-COMMERCE IN THE CONTEXT
- amar M. patil, Department of Commerce, The S.LAL College of Tipher .
Nitin (IDC Residential Area. Dombivli Gymkhana Road. N ar " vliettion, Dombivil
N [‘-83- N . ' Jymbkhana Road. car Balaj Mandiv, Dombivy
(E) Tal. Kalvan. Dist. Thane, PIN 421 203 ' H (Fas),
Abstract
yith the Jowest data and smartphone cost in the world, growing internet penetrations and
. y > sl ¢ y Yo 2P\ . J ' ”- ! ! an
d of HOW online shopping channels, India is experiencing a dramatic rise ine-comnieree ‘,,;1
el / % . A Lo (
spre I ].”ﬂm,,,(-(,d spending. In India, digitally influenced shoppers and online shoppers: lave
jol[ail. . . 2] XN — V) 1% Iv NIT s : ! ‘
‘1’«‘:’[” rapidly 17 recent vears. However, there iy still a need o provide wider access (o e-connnerce
oW : - : 7 ” -
51"’[ , country: There should be faii and healthy competition among sellers by impaosing prohibitions
o (e - . . : : coo
inl ‘pric‘l'lffl and malpractices. Compuier literacy in the country should bhe increased, reliable

timely delivery of products and services should

”)ﬂl” 5 8
on 1% Jevices should be made available casily,
ot studv attemptys to do a SWOT analvsis of ¢

a,,,;pming (
Thus, based on secondary data. the prese

e L’IL\‘I/I'L’I . ‘ ;
[1)mm’l‘c‘(’ m Ihc confext (gf [ndm_
C(

Key Words: SWOT. Analysis. Business. IF-Commerce, India.

lntroductionz | |
Over the past two decades. the channels through which transactions take place among
and consumers. as well as between 2oy crnments and businesses

and between enterprises
dergoing considerable ch
nter into contracts with suppliers
nts in the print. audio and audio-visu
groceries to appliances.
ok out individual suppliers. chalking up high travel and search costs. Today, a
ansactions is carried out online (Randhwa, D., 2019). E-commerce
It is creating an entirely new

enterprises \
a business would open

have been un
a storefront. €
place advertiseme
or a store to purchase everyvthing from

ange. Till late into the last millennium,
along the supply chain follown
al media. while consumers would o toa mall
For international contracts, the

10 series ol meetings,

business would se
steadily growing volume of such tr
is one of the biggest things that have taken the Indi
a huge potential and is fundamentally ¢ch
_commerce is projected to increase from 4% of the tot
to 8% by 2023 (IBEF, 2021). However. online transactions
ade in this paper to

an business by storm.
economy. which has anging the way business is done (Yadav, K. and
Sharma. D.2014). Indian ¢ al food and grocery. apparel
and consumer electronics retail trade in 2020
are not free from their undesirable effects. With this view. an attempt has been'm
understand the status of e-commerce in the Indian context by using one of the reliable techniques
CE1”€d‘ S}\’OT analysis. “SWOT Analysis is a simple but powertul tool for sizing up an
:’;ii’:;zt':goil::fl‘eso.u.fce capabilities and Licﬁcicncic:\‘. its market oppg_\r(unitics.".md the c..\lcrnul
st I I:]I:Slef (Thompmn et .nl‘..‘ _-f}07).“ll ‘IS a |.wmccss' ih‘al mvolvgs_ I\‘mr :u'c;lf‘m two
Stengths aﬁd o our conu.Jone-nls. ) Strengths’, \_\ c;1kn1cs§cs . Opp.m'u{mtlcs y and lln‘ca.\l_s :
0 thregts gre o nesses are internal ttwclors :m‘d ﬂ[ll‘lbll‘lL‘S of the (11*gamznlmn while oppvu‘rlumllcs

xternal factors and attributes of the environment (Emet. G., and Merba, T.. 2017)

consid i A
ered in the situational analysis.

The Study area

nd:
g sechSZﬁgiig: dt as a study area, is geographic
Mequently st populace on the planet. India’s populace
Wome gy ommercial activities are well-developed in this country. Today, ¢-Commerce l'ms
to s rapidly growing and most exciting channel for commercial transactions. The Indian
’ period of the next live

) mErCe .
ma < 4 ~ . . .
Years, Ty tket is expected to grow to the US § 200 billion during the
{ smartphone penetration.

IS growt
h has been triggered by growing internet anc

ally the seventh-largest country in the world and has
is 17.3% of the whole total populace.

.

Ay
Sa '
. n(; Objectives:
COndu
. ct o _ .
To ake Sua SW.OT analysis of e-commerce In the Indian cont
g8estions for minimizing weaknesses and threats to

ext.
e-commerce 1mn India.
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e "“‘“_“l paper is hased on M,-&-uml;“-.\ m,“r“m!f“n uhluincd li’nl]l bo[h L‘lcClr()nic
an

lia, rescarch publications and reports. 1t also utilizes empirical data. b,
medi e {

Strength:

Quicker buying method: Onlipe buying saves both cu.slon_mrs' and - sel|ep
p.}..u sing through many items at o time ang buying as per the chmcc ('>|‘Cuslomer5.
Fast Exchange of information with high-level accuracy: E-commerce allows Seller
buyers to share information quickly and wi, high-level accuracy. ' g
Product and price listing creation: Sellers can do a product un_d prlc%‘ listing. He can
muges ol the 'muhlu, dL‘\L-ri,niung‘ ingrcdicnls. pr()dUCl categories, .\hlpping fCCs. dCli\aedd
charges and also the probable date ul'dclivcry. "
Cost reduction: Anp c-commercee store s inexpensive and needs less i“\'cslmem Wh.
compared with o physical store. E-commerce eliminates the long chain of midd|e Mep,
coplous infrastructure and outsourcing logistics to help small businesses to stand g par “itl{
glants,

\flordable advertising ang I\'l:n-kclin;,: As e-commerce facilitates at‘t‘ord;'thlc and faster
wWays tomarket online, there is no need o spend loads of money on the promotion of producy
and serviees,

Flexibility in customer serviee: ITthe products and services are readily available, the seller
can ofter them at any place and time.

Multiple modes of Payment; L-commerce offers several modes of payment like Equateg
NMonthly Installments (EEMIs) on credit, Unified Payment Interface (UPI). cash on dcli\cq_
creditand debit cards as wel] s anct banking facility.

Enables casy exports: Clt allows sellers to sell their products and provide services
mternationally.,

limg b

Weaknesses:

Limitation in taking trial and testing products: Online purchasing does not allow
customers to try and test the product or services they want 10 buy. Customers miss the
tangible feeling, thus no assurance of meeting the expected standard,

Possibility of delay in delivery: It is because of technical problems or transport-related
issues there may be a possibility of delay in the deli ery of products or services.

Limited exposure: In arcas where there iS no internet aceessibility, there is limited se
c-commerce. ) _

Limitation of products: There are certain prodyc(s su.ch A8 precious metg)s like
diamonds one cannot purchase online without testing their originality,

Cost of Icchnol()gy': I'he portal of e-commerce needs advanced technolog_\' and skilled
manpower to handle it. .

Limited advertising: Advertising through e-commerce rc:_lches Up to literatyre on]
Dependency on technology: The portal of e-commerce is dependent o, the gy
advanced technology to perform online transactions.

Lack of Physical examination: l:‘-commc:.rcc .d(‘)cs not allow the buyer ¢, % & Hhves
examination of the products and services he is willing to purchase, Physical

ope for

gold and

y.
““abili[y of

Opportunities:

Wide acceptance: Considering its advantages, e-commerce g 8etting Wid

among the masses. o _ o - e
Offer fast and wide expansion of business: Due to its quickness With p;

- . ine i < 1 - 2 V
offers a wide expansion of a varicty of businesses at njllﬂlssilclzdﬂlnter”atlo 1] . CCuracy, jt
Cost-effective advertising: Advertising of goods l‘"‘"d:° rougp, e mev
~ffective as ¢ ared to traditional advertising methods. Merce o o
effective as comp S cost
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Changes invales ‘¢ - ‘
. | lllh Moo and regulntions: Changes in rales and
allee ¢ ndvertiseme . ) s Vand re e mat
al \ rosement and it businesses of certain [ pulations related 1o e-commerce
Privacy concerns: Leakapes - : am products and services
. N RS and misuse ol , WCIVICeS,
U | - :
and buyers, nlormation and data create tension among sellers
b~ :

No direet interactions: The

R ¢ port v

hetween seller and buyer portal ol c-commerce does not offer in-pere 3 )

X i and buyer, thus, fewer chanees of barpaini person interactions
" ‘ '; ||||Il‘.

Online frands: Frauds especially in the banking scctor . .
huyers. ¢ sector may cause huge financial losses 10
q“ug(‘slinllﬁl
" here should be fair e o L
l PSR- ‘ ‘:1. ""“ ,hf althy competition among sellers by imposing prohibitions on
unk - | } :||‘1 d self-pre |.L-|L‘|I(‘Il\)'m abuse ol dominance, malpractices cte.
L3 [orts shoult " taken to increase computer literacy in the country.
. Computing devices should be made avaitable casily
. |'l|'-'*_\' peeess if‘ internet conneetivity should be provided in remote
Yl oS \ VO I S
. Prices ol d¢ vices used in e-commercee should be brought down.
. Stringent actions should be taken in the case of cybererime.
. Online sales of products and services should be encouraged.
Yol > i sy Wivoery ¥ e B
. Relinble and timely delivery of products and serviees should be ensured.

parts of the country.

Conclusion:

India as a Populus and developing country, deserves widespread use of e-commerce 10
assure reliability. speed and accuracy in its commercial activities. The adoption of e-commerce by
(he masses ol the country will help enter new markets and enhance business management. 1t will also
help in the implementation of advanced business strategies 10 provide intime and reliable services 10
the buyers.
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Status of Gender Equality in India

Mrs. Babita Nagdev & Mrs. Salochna Nagdev

Department of Commerce, The South Indian Association’s
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Dombivli Gymkhana Road, Dombivli (East)

Abstract

Itis anundeniable fact that in our country inequitable attitudes towards males and females
have existed for ages. These discriminatory attitudes affect the development of both males
and females. No doubt the Indian constitution has granted men and women equal rights, but
gender disparities continue to live and rule. Indian society has always been the hub of this
discrimination, making women its victim. The nation where women are considered Goddesses
the same Nation leaves a stain of atrocities and inequality. It is a sad truth of society. With
this background, the present paper attempts to understand the status of gender equality in
India by considering the available literature. The paper is based on secondary data obtained
from government publications and reports, news articles, and research articles. The paper
also utilizes empirical data and descriptive methods. The paper concludes that gender equality
can be achieved only when both men and women share equal power, financial independence,
and equal access to jobs and education. Gender equality in India is the need of the hour for

the overall development of society.
Key words : Gender equality, Sustainable Development, Women empowerment, Human

Rights, India

Introduction:
Gender can be defined as the difference in economic, social, cultural, values, and

opportunities provided to males and females in India. Being male or female js not just a
matter of physical differences, but it also describes the difference in expectations from family,
society, and at the workplace. So, we can say that gender differs from sex, it is more of social

and cultural differences rather than biological differences.

Objectives of the Paper: e :
1. To know about the status of gender equality inIndia.

2. To understand the need for gender equality in India. -
3. To evaluate the causes of gender inequality in India.

i Sateaachee 32 ISSN 2348-8425 - 439
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Need for Gender Equality in India:

Gender equality in India required cqual
opportunities. Equal participation in cconomic
the behavior and needs of both genders cqually, Gender cquality in Indj
participation of men and women in all spheres of life be Misnion di
life. To have a peaceful and sustainable world bringing gender ¢
well as a fundamental human righ. '

access of both

. gender to resources and
and social (¢

cisinn-making and respecting
4 means equal
al, professional, or social
quality is a foundation as

InIndia bringing gender cquality is
neutrality and equity, In India, Ge
very much important in re
is to build a society where women and men h
i all walks of life. Gender cquality can be
power and influence. Men and women
freedom, equal

agoal, this goal can be
nder equality is linked to sust
alizing human rights. The m

achieved by practicing gender
ainable development which is
ain concern of bringing gender equality
ave the same opportunities, justice, and duties
achieved when men and women share equal

are equal if they have equal opportunities, financial

access to education and job. Gender equality enabled women to decide for
themselves, their Spouses, and for their families.

Status of Gender Equality in India:

In India, there is the highest levet of sex discrimination at birth. 918 girls for 1000 boys
ratio as per the 2011 census has urged the Indian government to take action in the movement
of Beti Bachao, Beti Padhao program to ensure the survival, safety, and education of the girl
child. Beti Bachao program against female foeticide. To educate the girl child large- scale
awareness is needed. The female welfare services across all districts and states shall ensure
Gender equality in India.

As we all know how deeply Gender inequality is rooted in an Indian culture that it has
become normalized. The concept of Gender Inequality is not only there in the lower sections
of society, it is also seen in the upper-middle class. Gender inequality is experienced by the

women at every stage of life. Women pregnant with boys are getting better prenatal care as
compared to Women pregnant with girl child.

Causes of Gender Inequality

In the Country like India where gender inequality has been witnessed for centuries,
attaining gender equality is not at all easy. A girl child is always considered a burden on the
family not only in rural parts of India-, but even in urban societies. The heinous crimes of
female feticide and infanticide prove how brutal the world could be to women.

Most women in our country are still struggling to enjoy the rights and opportunities

provided to them by our Indian constitution which give equal rights and privileges for both
male and female.

There are several factors responsible for gender disparity in India like our old and outdated
traditional system, lack of literacy, household responsibilities, lack of awareness, low mobility,
lack of confidence, male stereotypes, so on.

There are numerous causes of gender inequality in India, such as:

Illiteracy -Even after 75 years of Inde
denied the opportunity to learn bec
society needs to change its views a

pendence still, girls in many parts of India are
ause of the regressive thought process of society.
nd understand the importance of educating girls.

-September, 2023
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Ol?ly a W.C”‘(.‘dl‘lClecd women will make sure that other family members speciall
children in family get good education. ’
Patriarchal Sctup

Bec?use of patriarchal setup of Indian Society in lots of houses men predominate the
faml.ly and social life. They are the decision makers, while women have less or no
say in decision making. No doubt cducation and urbanization is changing this
situation, but still there is long way to get this situation changed permancntly.

Poverty
In India still vast majority of people live below poverty line and poverty is onc

factor contributing to gender inequality. Poor families prefer to send their male child
to school, where as girls are deprived of education. Also because of poverty familics
get their daughters at a very young age, resulting in deprival of equal rights.
Women’s Lack of Awareness

The Indian culture and social norms which states that women should be obedient to
men, are the reason for lack of awareness of women about their rights and privileges,
which ultimately contributes towards the gender inequality. It is really very difficult
to remove these complications and raise awareness of women about their rights so

that they can also demand for equality.

Social Practices, Beliefs, and Customs
male child. Male

Many families not only in rural areas but also in urban areas prefer
child is valued more than the girls in terms of economic, political, and religious
considerations. In poor families male child is considered as bread earners while in

business communities’ male child is considered as successors. All these social
practices also deprived the women of gender equality.

Child Marriage

In many places in India
years of age. This is because o
marriages result into early pregn
cither themselves or their unborn kids. All this will result into impact on their physic

and mental health.

girls are forced to get married even before they turn to be 18
f conservative thought process of society. Early

ancies in women who aré still not able to care for
al

Suggestions:
aware of gender discrimination and try to eliminate them

1.

Indian society needs to be

as far as possible. _—
The society and authorities must take responsibility to start the measures to provide
ding financial resources, natural resources and ownership

2.
equal rights to women regar :
over land and property through the various laws.

3. There should be equal participation of women in alt forms of decision making be it
political, economic, or social. |

4. Society should try to eliminate all harmful practices, such as child, early and forced
marriage-, and female feticide.

Conclusion: o i

5. To conclude that gender equality is a need of the hour. Gender equality is needed so
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that we can live in a safe and equal society, everyone should have equal access 10 power,
th dignity, respect, and

l'c.sourccs, and opportunitics and all gender need to be treated wi h
fairness. Gender equality helps to stop violence against women and girls. Tt is essential ‘for
<ic0|10|11ic prosperity. Societies that consider women and men as equal are safer and hefllthler.
For providing equal fundamental rights and benefits to all genders, gender equality is need

of the hour.

References:
women-empowering-
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Abstract
I'I”d”(\' - lhl' I’l-()('g"\,\ U’ ‘”'I'("l_L'”'},' ,””‘/\ or "“/”"’/ (Hltl /'“”I”.L' ,/“-,” {0 lse in ”h‘ m“’
. . "yt ' » . . . . , : §
productive wav. Financial market plays YRy important role in ensuring that the capital iy routed
the most cricient manner. India /'ciny « J.'\'u/n/v/'n_x: ccononn had been w HNessig constant ('h‘u,m.\ and

this change is also Witnessed in the policies relating 1o the financial marker From 3 stock ex hanges ;,

India in the pre (”(/"']u'mﬂ'lh't‘ period [ HHIH/HI\' Stock /'.'\‘(‘/I(lll.g'(‘ (1877), .-”l/ll('(l(l/hh/A\'Im'./\ [1’_\(')“1,1,.‘.

(1894) and Calcutta Stock Exchange (1908) 1o 5% Sluok exchanges as of 2022. With the [””Mlm.““”;r
Various struments in and around the cconomy, it becomes casier for even a common may 1,
participare in the economic developmeny of the country. In the meantime ensuring that the common
mans economy s also improved i, the introduction of instruments such as mutual funds gy
svsrematic J.IH.("\'IIH(‘HI/)/(lll‘\- (SIPs), it has become INJ\\[’,)/('/”)' even the [((UHHN (O Invest in /[,Uﬁ,““‘,\‘,,“,;
markel,

This studv is 1o stucv, the impact on financial inclhision in the o onomy, with reference 1o changes in the
financial market in India, The studv owill include the data published in various open sources such as
websites, newspapers and magazines.

* Introduction:
Financial inclusion - “The process of ensuring access to financial services and timely and
adequate credit where needed by vulnerable groups such as weaker sections and low income groups at
an affordable cost™ - Committee headed by Dr. C. Rangarajan.

India is a country with a wide range of diversity not only in terms of geographic differences. but
also in terms of pcoplc'and facilities available to them. The impact of hringipg ﬁnancin! inclusion, a
way of bringing everyone especially the weaker seetion closer tow ;u-d-s th? banking system i undg:ﬂiublt
and which is quite evident, when the news that l_ndm has become thc’ Sth !a‘rgcst L.‘COHCII\)’.. surp:}ssmg the
United Kingdom itself is an herculean task ;}chlc\'cd b:\‘ the country. z‘\l‘lu‘ lht’ m‘tr_o‘ducnnn of the New
Economic Policy of 1991, a variety of initiatives were introduced in the country which has played o ven

important role in developing the economy.

The Financial market was always considered to be a topgh‘ . *"‘(rl ':‘;':‘0‘ ;::n:f::etlzgns ll‘ seems that
the steps and initiatives taken are now bccoming L‘ﬂt:‘C!l'\'C._ .flo,r _‘%ll;\rul;"f“d by ma}r)ket :tn"t:? !hc‘ I:Ighl
amount of knowledge needs to be imparted. Various initiatives ;llt.f(l fd‘ia sl lnsumncz Ra,(urb st

serve Bank of India (RBI), Securities and l:.\ch;'mgc‘Bo;m 0 l iS5 D l ! Lglllalm.r_\
anR})Scnlc t Authority of India (IRDAI), Pension Fund Regulatory and Developmeny Authorigy
and Developmen \ ] ' \



) rase vv v .
St I A L

SuLte 1y QF
¥ MUMBAL ISSN: 09720766, Vol. XCVI, No.4. 21
’ <4 , No.4, 2023

GRDA) wuch as The Financial Literacy week is an init;
: » Hevdlbissi)s . San i
NS Leeds 10 be developed and also needs to b .
- AR S e

o friendly. St Bl takes right steps to ensu
g : sure

ative by | -
Y RBI (o create awareness. The Financial

assuring. which i

g, ich ideally 1

. ¢ neans that there s g
protection 1o the investon at there should be

yy Ot

Financial
Education

Financial Markets Financial

Instruments

Financial
Inclusion

he rieht struments needs . made . .
L i 7 s ¢ the common men and women of all age group. Even
4 lpman has a bank account zlnd.ulso has access to credit. which has ensured financial inclusion in the
sountry. 0 [h&“ n‘\c;lntlme‘ richt instruments in the financial market such as Mutual Funds have also
onsured the retail investors™ share in cash market turnover increase from 39% in 2019 to 45% in 2020, it

hows that the financially included people are also having an access to become the investors in the Dalal

Street

«  Objectives
The objective of this study to understand the following:
. Toknow the steps taken to bring change in the financial Market
«  To study the impact of capital market on financial inclusion
.« To study the involvement of middle and lower income group in the Financial Market
. To understand the between Financial Education. Financial Market. Financial Instruments
and Financial Inclusion go hand in hand

. Research Methodology

The subject being vast and with limited time, the study involves secondary data collected from
rews articles. websites, research papers, journals and also various authorities/government websites.

. Literature Review

The Reserve Bank of India had constructed a composite Financial Inclusion Index (Fl-Index) to
capture the extent of financial inclusion across the country, in consultation with the concerned
stakeholders including the Government and published it in August 2021 for the FY ending March 2021,
Index for the year ending March 2022 has since been prepared. The value of FI Index for March 2022
stands at 36.4 vis-a-vis 53.9 in March 2021, with growth witnessed across all the sub-indices. |
In 2014 the
program aimed at providing a bank account
accounts for India’s households since

covernment launched Pradhan Mantri Jan-Dhan Yojana, a
for every household. The program generated a record 443 million

its August 2014 launch through to early January 2022. 2

eninms oo

The retail investors’ share in cash market turnover increase from 39% in 2019 to 45% in 2020. 3

The Reserve Bank of India had constructed a composite Financial Inclusion Index (Fl-Index) to capturs

the extent of financial inclusion across the country, in consultation with the concerned stakeholder:
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The data for the ranking taken [rom the l(ll ) from surveys ol more than 150,000 adulyg n ul\ N by
. ] : 1allu : B i oy
the_World Bank in partnership \\_nh,(l_:__l.l_. 5014 and 79.88 in 2017 I Iy
countries. India in the year 2011 35.23, 53,14 1in =
56.4 vis-a-vis 53.9 in March 202 ...
T “F . for March 2022 stands at 56.4 vis-a-vi » Wil £
I'he value of FI Index for March 2022 O
witnessed across all the sub-indices. 4 e 7
T everal schemes in order o increase fmanciy| el
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The government of India has also implemented several »
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i oti Beema, Atal Pension
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such as, Pradhan Mantri Jan Dhan Yojana, Jiy :

- ' O ; IO (o oy
RBI had issued guidelines on the financial literacy Centres (FLC ) on n :luncl 'l'(”‘j .I.(.“. selling yy, [l ¢
It was advised that the rural branches of scheduled commercial banks .slm‘u ( In(',IL.IM‘.‘ Lt“(\‘l'lﬁ lhm%
conduct of outdoor Financial Literacy Camps at least once a month. /\ccmdllngl.\: l7l(\~ FLC hiy begy
Set up as at end of March 2013. A total of 2.2 million people had been cducated throug), AW,

: . s T arch 2013. s
camps / choupals, seminars and lectures during April 2012 to March 2013. s

The stock market development can positively aflect the economic growth nn'l_\/ 1.I the stock marke i
cfficient. An efficient stock market provides correct signals for resource allocation in the stock Markeg
Stock market development and economic growth in India in post-liberalisation perio - Rameg,

Devi
. Analysis:
Savings Deposits with Commercial Banks (in crores)
L Indian Banks l Foreign Banks Total
| 1990-91] 19542 | 959 50501
[ 2021-22 | 5594034 | 87.284 5681318

Source: Form " Return submitied bv banks section 42(2) of RBI

It can be seen that the saving deposits of the people in the banking system from 1990-91. has increased
. 2 o SO AN Amilar was, v e = g SR83N

from Rs. 49,542 o Rs. 5.59.4034, similar way, the foreign banks deposits have also increased (o Rs

87.284.
Payment System Indicators (in crores)

2017-18
L — — %o change
| 109832 8415900 75.63%
[_BHIM Aadhar Cara | 78 e
77.37%

Source: Reserve Banjk of India
It is evident from the above fah. ; :
payment systems, tho chang. - Iht‘\‘u\mhlc thal,. With the introduction of new techniques and dig
and Bhim P ’ | & = ceonomy, witly regards to digital pav b § : Roth UF
and Bhim Payment have been yged EXtensively, (botly increased | s7abpayment is increasing.
SOy more thay 750, in just 4 years.
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o F. Key findings
yarious initiatives and steps are taken by the Government

vl oach is slow but very effeCFive »aswell as regulatory bodies
The numbers show the changes In the economy
without Financial Education, F1'na|1c1al Inclusion is not possible, because unless
seneral public under_stands, the mvestment in the fin

;:\hich the true meaning of financial inclusion m

and until
ancial market is not possible and without
ay not be achieved.

G. Suggestions:

Most of the initiatives in educating the people are not accessible to general public, sometimes it
o not even known to them, Hence a proper channel should be used to direct these information 1o

is

them. . . A i some more

Simplified instruments such as mutual funds are attracting the common man, \‘1 é;“j‘\L[ \&f:-
C truments are brought in to the capital as well as money market, it would definitely helpful for

instru

economy. .
cople as well as the omy , .

Eﬁth S \\'?th instruments, accessibility to the common man should also be looked upon. which
. Along W ’ L. .

will help the oeneral people to participate in investment.

H. Conclusign: . o
i my like India, Financial inclusion is a lopg journey. Various ini 1 o have
B e e are also very attractive, and which has helped tl‘xe c_ounn). as. \ u) \
en inroduced anc e responfjes d planned steps are helping the country to maintamn an m'cxemi{}t.?h
il S[O'w  fcicomine? n?an is able to participate and invest in the ﬂnm}cml markets. 1‘&11
ik eﬂsurm% e (;: ?11:\21 ionnstruments in the market, the Country is surely going to be benetited.
the introduction of more an
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